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01Principles of Digital Media
IM110, 3 Credits

Project: 
Photo Manipulation, Photoshop

Objectives:
This project will allow students to 
learn how to edit and manipulate a 
image in Photoshop becoming com-
fortable with the workspace. 

Requirements: 
Choose a B&W image to recolor and 
make photo manipulations to. You 
may use an image you have taken or 
an image provided on Moodle. Your 
image must be at least 5”x7” and 
300 dpi.

Before:

Dylan Miller, Spring 2018
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Alexandra Deverdzic, Spring 2018
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Photo Manipulation, Photoshop

Objectives:
This project will allow students to 
learn how to edit and manipulate a 
image in Photoshop becoming com-
fortable with the workspace. 

Requirements: 
Choose a B&W image to recolor and 
make photo manipulations to. You 
may use an image you have taken or 
an image provided on Moodle. Your 
image must be at least 5”x7” and 
300 dpi.

Before:
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Project: 
Photo Manipulation, Photoshop

Objectives:
This project will allow students to 
learn how to edit and manipulate a 
image in Photoshop becoming com-
fortable with the workspace. 

Requirements: 
Choose a B&W image to recolor and 
make photo manipulations to. You 
may use an image you have taken or 
an image provided on Moodle. Your 
image must be at least 5”x7” and 
300 dpi.

Before:

Caitlyn Konradt, Spring 2018
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Project: 
Icon Design, Illustrator

Objectives:
Creative 4 new, creative icons for 
a specific reason. The reasons 
could be a cause, way finding (think 
elevator or signage), media related 
content, a film or movie, etc. 

Requirements:
Setup your Illustrator document with 
4 Artboards sized 1024x1024 pixels.
Create a theme, identify how and 
where the icons could be used, and 
create a consistent color palette. 
The icons should be designed to be 
transparent (so they can be floating 
on your mobile device). You will be 
able to export them as transparent 
png files for web or as jpg images 
with a background. 

Andrew Hay, Fall 2017

Deija Danhi, Fall 2017

Laura Stepnowski, Fall 2017



05

6   Juniata Magazine

dents have a sense of personal power,” 
Peters agrees. “If you’re interested in 
something, you can make that happen. 
Students know, ‘I have the power as an 
individual to make that happen.’ And so, 
they go into the world and do that.” 
 As the service learning inherent 
throughout the Juniata curriculum 
grows—thanks to additions like The 
Gambia study abroad experience, credits 
awarded for extensive community 
service, Day of Service and more—the 
number of Juniata alumni in the Peace 
Corps will likely continue to increase. 
Juniata alumni—young and old—are 
creating a Peace Corps service legacy, 
learning from those alumni who’ve 
gone into foreign service before them, 
even as they share, use and re-articulate 
Juniata’s strengths. 
 After his Peace Corps service, 
Ferrante taught for a decade, a career 
that was both inspired by and inspira-
tional to others’ interest in the Peace 
Corps. Following his service, he worked 
at Florida International University as 
coordinator for a program that recruit-
ed returned Peace Corps volunteers to 
teach in Miami-Dade County Public 
Schools. 
 Some alumni have even entered 
lifetime commitments related to their 
Peace Corps experience. When John G. 
Stauffer ’66 set out to teach chemistry in 
Ethopia in 1966, he had no idea that an 
ongoing friendship with a former sev-
enth grade Eritrean student would lead 
to the publication of a Tigrinya-English 
picture dictionary, a college scholarship 
for 35 students to study medical pro-
fessions in Addis Ababa and the reset-
tlement of more than 6,000 Eritrean 
refugees in the U.S. 

 The impact on Stauffer and his 
fellow “American Team for Displaced 
Eritreans” is incontestable, but Stauffer 
also brought Eritreans, Peace Corp vol-
unteers and others together on Juniata’s 
campus for a seminar called “Eritrea:  
Hope for a Nation and A People in 
Trouble” on April 27, 2009. 
 Stauffer’s story—one of the first of 
Juniata’s Peace Corps experiences—re-
veals a trend common among many 
alumni who serve in the Peace Corp: 
Juniata’s Peace Corps volunteers take 
on not only the responsibility of being 
global citizens but also of being agents 
of international social change. And 
alumni aren’t vacationing from service 
any time soon. 
 Now working at a yarn studio 
in Maryland, Rachel Rebert ’94, who 
taught biology and chemistry at the 
middle and high school levels in Central 
African Republic and Cameroon from 
1995-1998, is a good example that no 
matter what field you enter, your Ju-
niata and Peace Corps experiences will 
never leave you. In fact, your service 
might just spur you on to lead future 
social change efforts throughout your 
life.
 “I imagine I will sign up again for 
another tour some time in the future,” 
Rebert says. “I want to get involved in 
projects that incorporate environmental 
sustainability. Or I could see working 
with women to run small businesses. 
On the other hand, I could see getting 
involved with the strengthening of a 
community through establishing a basic 
standard of living for that community. 
The possibilities are endless.” 
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toward service, and a Peace Corps 
volunteer from 1985-87 in Tanzania, 
had to learn some fancy maneuvering 
during her service.  She gunned her 
motorcycle to escape a dog that was 
foaming at the mouth, endured three 
bouts of malaria, and learned her 
nephew had been born nine weeks af-
ter the letter was mailed to announce 
his birth (she learned his name 13 
weeks after that). When advising, she 
tells every student who comes to her 
for Peace Corps guidance each and 
every trying episode. 
 “My stories will either scare 
them off or strengthen their con-
viction,” Jones says. “My experience 
was extremely difficult, but it was the 
best experience of my life. People say, 
‘That was so good of you.’ But I took 
so much more away than what I gave.”
 The more recent volunteerism of 
Brenda Tyler ’10, of La Puente, Calif., 
echoes Jones’ experience. Since she’s 
been in Burkina Faso, Tyler has en-
dured the stomach-flu-like side effects 
of anti-malaria medication, evacua-
tion (along with other volunteers and 
training staff) from her training site, 
and has moved host families three 
times. “Its hot, and humid. I get so 
much attention because I’m a west-
erner (even though I’m not white). I 

eat rice and sauce everyday. I live in a 
small two-room house with two win-
dows, a door, and a tin roof. Just like 
everyone else in my village, I have no 
running water or electricity. And yet 
I am still having a great time,” Tyler 
writes via e-mail. 
  Tyler is operating a girls’ educa-
tion program, teaching effective com-
munication techniques, and tutoring 
girls with their schoolwork. Since her 
service began in June, she has also 
started a girls’ soccer team, operated a 
theatre program and taught sessions 
on good hygiene and the dangers of 
HIV/AIDS and malnutrition. 
 Tyler’s motivation is more than 
the increasingly tight American job 
market, a theme common among 
Juniata alumni now serving.
 “I have always had a strong pas-
sion for helping other people. While 

I was at Juniata, I helped coordinate 
and attended numerous Alternative 
Spring Break trips around the world,” 
says Chloe Pott ’10, who has just 
begun the Peace Corps application 
process. “I hope that in serving I will 
not only find inner satisfaction, but 
help a community that truly needs it.”
Many Juniata alumni cite the com-
munity-focused Juniata programs on 
undergraduate service-learning as 
their inspiration for joining the Peace 
Corps. But that’s not all. Study abroad 
experiences in Mexico, China, Ec-
uador, France and New Zealand and 
courses on social change, intercultural 
communication, international pol-
itics, peace and conflict studies, and 
French language and culture are all 
experiences alumni have cited as their 
motivation to serve.  Some also add 
that working as CWS lab assistants, 

“I eat rice and sauce every-
day. I live in a small two-room 
house with two windows, a 
door, and a tin roof. Just like 
everyone else in my village, 
I have no running water or 
electricity. And yet I am still 
having a great time,”  

“My experience was extreme-
ly difficult, but it was the best 
experience of my life. People 
say, ‘That was so good of 
you.’ But I took so much more 
away than what I gave.”
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calculus tutors and Habitat for Hu-
manity club members prepared them 
well for Peace Corp volunteerism. 
 Juniata’s liberal arts ethic was also 
central to the Peace Corps mission 
for Farley Ferrante ’88, who taught 
secondary science and math at a rural 
high school in Fiji from 1988-1992.
 “The interdisciplinary and intel-
lectually challenging courses at Juniata 
fostered an awareness of the larger 
world in me and pointed me towards 
opportunities that I might not oth-
erwise have considered,” Ferrante 
says. And Ferrante isn’t the only one 
to learn the basics of teaching while 
living abroad.
 Carol Peters, Director of College 
Writing Seminar and the College 
Writing Lab at Juniata, also advises 
students based on her experience in 
the edenic Republic of Seychelles, 
where she regularly plucked fresh 
papayas for breakfast and learned to 
scuba dive and ride a motorcycle.  
 “I taught English to 35 middle 
school-age kids. Some couldn’t speak 
or read English; others were ready to 
read Robinson Crusoe,” says Peters. 
“Kids were all at different levels. I 
realized how much I loved teaching—
even without air conditioning. From 

my personal experience, if you can 
have a positive impact on one per-
son or in one school or community, 
you’ve made a difference.” 
  Today, students like Angela Tri-
bus ’09, who is headed to Costa Rica 
to work as an ESL teacher and trainer, 
are also mixing papayas with pedago-
gy. 
 “I’m hoping first and foremost 
to improve my students’ English, but 
I also want to help them design and 
implement programs that will be 
effective in their own communities, 
to help them develop skills they will 
need to create their own opportuni-
ties,” Tribus says. “Establishing ESL 
programs and helping domestic teach-
ers to develop their own language and 
pedagogical skills will go a long way 
towards helping Costa Ricans to sup-
port industry and, in turn, their own 
families and communities.”
 Many Juniata alumni hope their 
service will extend beyond the class-
room. In addition to Tyler and Tribus, 
recent Peace Corps recruits include 
Geneva White ’10, who is currently 
teaching secondary school physics in 
Tanzania, Bethany Weymer ’08, who 
is headed to Macedonia to work as a 
Youth Development Volunteer, and 

Scott Sloat ’10, who most recently 
interned at the Carnegie Council in 
New York City and was recently reas-
signed to the Dominican Republic to 
work on community environmental 
development after his appointment in 
Guinea, Africa was cancelled due to 
political instability.
 “I understand that as a 23-year-
old college graduate, there is only so 
much that I can contribute in terms 
of development,” Sloat says. “What I 
think is equally important is the idea 
of building bridges, which is specifi-
cally laid out in the Peace Corps’ mis-
sion statement. I would like to show 
the people of Guinea who Americans 
really are. In the post-9/11 world, 
mutual understanding seems more 
important than ever before.” 
 Sloat’s perspective isn’t unusual. 
According to a few of their professors, 
Juniata alumni are well-prepared to 
handle both the cultural and function-
al challenges of serving in the Peace 
Corps. “Juniata students have a very 
good sense of self and a sense of ser-
vice,” Jones says. “They’re looking for 
something to be able to offer. They 
have a good sense of respecting other 
cultures.”
 “At small schools like Juniata, stu-

(“ I HOPE THAT IN SERVING I WILL NOT 
ONLY FIND INNER  SATIFACTION, BUT 
HELP A COMMUNITY THAT TRULY NEEDS 
IT”)

2   Juniata Magazine

CORPS              
VALUES 

Service Beyond Boundaries 
Lure Juniatians to Peace 
Corps
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Scribbling some inspirational notes in 
a small steno pad, Kaj Gass ’08 bounc-
es up and down on the passenger side 
of an old pickup. After he finishes his 
daily 200-mile journey, gives a rousing 
speech about how kids are the future 
and a lecture on pediatric treatments, 
he’ll finally be able to return to his 
apartment—if it weren’t for the flood-
ed river ahead.
 “I’ve never seen that river before,” 
Gass’s driver says. This reaction is just 
one more illustration of how different 
Gass’s job is from the kind of nine-to-
five employment a recent grad typical-
ly undertakes. 
 Gass and his colleagues are 
heading towards the border of Nige-
ria. Benin, the country in which they 
serve the Peace Corps, is experiencing 
unprecedented flooding, and Gass 
notes that being on the road is a little 
too much like being a stereotypical aid 
worker in the movies. He experiences 
every roadblock that foreign countries, 
for lack of infrastructure, all too often 
offer.
 Juniata alumni have been under-
taking foreign service in solid num-
bers for years. But a recent increase in 
the popularity of Peace Corps volun-

teerism has alumni marveling at where 
liberal arts—from tutoring calculus to 
studying enthnographies—can lead. 
Juniata alumni are currently serving in 
the Peace Corps in Macedonia, Costa 
Rica and across Africa. At least 13 
Juniata alumni have undertaken Peace 
Corps service in the past five years, a 
great increase from the first 45 years 
of the Corps’ existence when a total of 
nine alumni reported their volunteer-
ism to Juniata. 
 Gass is one of Juniata’s most 
recent volunteers. In Parakou, Benin’s 
capital, he’s using his recent mas-
ter’s degree in public health from the 
University of Pittsburgh working for 
an agency of USAID training health 
workers techniques to reduce mortal-
ity in children under five. Like Albert 
Schweitzer, Gass believes that treating 
the poorest people in the world is his 
responsibility. But his service—like 
that of many Corps volunteers—also 
is preparing him for his post-Peace 
Corps life.
 “The requirements for working at 
an international health organization 
are at least two years of out-of-coun-
try service as well as proficiency in a 
second language,” Gass says of his goal 
of working in public health. And while 

he’s gaining the experience neces-
sary for future endeavors, the recent 
graduate is embodying the first goal of 
the Peace Corps: “To help the people 
of interested countries and areas in 
meeting their needs for trained men 
and women.”
 The idea of the Peace Corps was 
first introduced by then-Senator John 
F. Kennedy at a presidential campaign 
rally at the University of Michigan, 
where students were challenged to 
“serve their country in the cause of 
peace by living and working in devel-
oping countries.” On March 1, 1961, 
President Kennedy signed an execu-
tive order establishing the Peace Corps 
to promote peace and friendship 
around the world. In nearly 50 years of 
existence, more than 200,000 Ameri-
cans have served in the Peace Corps in 
139 countries through 27-month com-
mitments. Today, 7,671 volunteers are 
serving in 77 countries in a vast array 
of programs.
 Although his experience has 
been inspiring, Gass finds putting his 
ideas into action can be frustrating. 
“I do want to stress to people that the 
cultural differences can be hard to 
handle. You have to be ready to see 
things you’ve never wanted to see, 
such as rough treatment of animals 
and children. Also, if someone forgets 
your name they just call you ‘Le blanc,’ 
or ‘white guy,’” Gass says.  
 Still, in learning these lessons Gass 
embodies the remaining two goals of 
the Peace Corps: “To help promote a 
better understanding of Americans on 
the part of the peoples served. And, to 
help promote a better understanding 
of other peoples on the part of Ameri-
cans.” 
 Gass’s accommodations for his 
journey—an apartment in Benin’s 
capital—include a doorbell, ceiling fan 
and Internet access in his apartment. 
He even uses Google’s G-chat to keep 
in touch with friends in the U.S., but 
some Peace Corps volunteers have had 
decidedly less plush accommodations.
 Juniata education professor Kathy 
Jones, who steers many students 

Principles of Digital Media
IM110, 3 Credits

Project: 
Publication Design, InDesign

Objectives:
Use InDesign to create a multipage 
document. This program merges 
content traditionally created in  
vectors (Illustrator) and pixels  
(Photoshop) into one multi-page  
document. We will work with  
professional photos and writing from 
the Juniata Marketing Department to 
complete a 2-3 spread publication 
design. Marketing will attend our final 
critique to preview your work and  
give feedback. 

Deija Danhi, Fall 2017
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DAY 10: WEDNESDAY, MAY 26
 We rose at 5:40 a.m. and hiked to the sun-
rise point at the canyon to find an awe-inspiring 
sight—it was a “whoa, wow and oh my” moment, 
and continued as the sunlight continued to rise and 
glisten on 
the rocks.
 We headed to the Dixie National Forest to 
sketch what we saw before scrambling up the Red 
Canyon. Ed suddenly realized he lost his journal 
and Aaron Jackson volunteered to go back with 
him to search for it. It took them about 20 minutes 
to find it. Ed explained it really was not about the 
grade anymore—he realized how valuable to journal 
was in recording his memories of the whole experi-
ence. 
 New variation on sandwich: Ed created a “Dag-
wood” sandwich of PB&J, plus cheese and chips all 
in the same sandwich.
 Larry suggested that the National Park Service 
should charge a penny for every picture taken and 
they would make a mint.

DAY 11, THURSDAY, MAY 27
 I woke about 6 a.m. to a balmy 35 degrees 
(Fahrenheit). I understand Moab will have free 
showers—that will be exciting—the last one was at 
the Grand Canyon. We head up Highway 12. 
 Amazed at how anyone could traverse this—we 
now understand what the “Badlands” means—for-
bidding landscape. 
 Ed’s new “sandwich:” peanut butter, provolone 
cheese, relish, rice pilaf, chips, and mustard. 

DAY 12, FRIDAY, MAY 28
 Everybody back together again! Matter’s group: 
lizards and snakes. Borgardt’s group: whitewater 
rafting. Mutti’s group: dinosaur fossil park. Wid-
man’s group: Downtown Moab, learning the differ-
ence between males and females giving directions.
 I took one of the vans and headed off to see the 
John Wesley Powell River Museum to see if I might 
want to include this as part of my third module 
and then I was off to Dead Horse State Park—called 
Utah’s Grand Canyon. Without a doubt, this was 
the highlight of my trip—Dead Horse State Park is  
        

so beautiful—it is truly indescribable and will  
definitely be part of my third module. 
 On my return, Matter, perhaps inspired by 
Dead Horse Park, made his famous “road-kill 
chili”—a treat no one should miss!

DAY 13, SATURDAY, MAY 29
 More lizards for Matter’s group and Borgardt’s 
and Widman’s groups were headed to the Fiery 
Furnace in Arches National Park. I headed off with 
this group to do some boulder climbing. Turns out 
I was not the only fearful one, but we all made it 
safely back out (much to my relief!).
 Back in camp, delight all around as Matter 
found a live male gopher snake, fulfilling one of 
his trip objectives. Mutti’s group was the worse for 
wear after pushing their van out of the treacherous 
sand.  

DAY 14, SUNDAY, MAY 30 
 An 8:30 a.m. hike at Arches National Park. 
Delicate Arch was the highlight of the hike and 
then we were off to the tailings mine to discuss the 
impact of the uranium mining industry.  

DAY 15, MONDAY, MAY 31
 First day of drive home—take I -70 and just stay 
on it. Arrived in Huntingdon a few days later about 
3 p.m. I can’t wait for next year. 
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bumpy roads made them work (part of the time). Lar-
ry rode with me. Profiles and erosion patterns were the 
primary topics of our geological travels. Second stop—hike 
on the Fort Bowie trail. Three-plus miles later, having seen 
a rattlesnake and a number of lizards (we had to stop, and 
learned quite a bit about them), we were back in the vans. 
Twenty minutes to set up camp before reloading the vans 
for another hike and the most beautiful sunset as Larry de-
scribed the geological formations and John pointed out the 
flora and fauna (plus Native American warrior Cochise’s 
profile in a rock formation).
 Back to the campsite to prep dinner—spaghetti, tur-
key sausage and red sauce was on order, prepared by John 
Matter. We were reminded that “quiet hours” began at 8 
p.m. on that site—and we had just started to boil 
the water! Mexican Jays delightfully woke us the 
next morning with their campsite squawking.

DAY 5: FRIDAY, MAY 21
 5:45 a.m.: John had a “pour over” 
coffee set up. We tried “essence of marsh-
mallow” (actually Lucky Charms cereal) 
to sweeten it, but I have since learned to 
drink it without sweetener. 
 I note that the students leave the 
water running and waste a lot—we need 
to work on water conservation more. 
 We pack the vans and trailer once 
again and head to the Coronado 
National Forest to hunt for lizards. 
Pennsylvania only has four types of 

lizards, but there are least 30 different species in this area 
and specifically five kinds in this creek we are heading to. It 
was just beautiful.
 Off to Cochise’s stronghold—our campsite.  Cochise’s 
stronghold does not have water, so we must bring in all the 
water we potentially will use. We filled the 5-gallon cooler 
at the last campsite, but we decided to also buy another five 
gallons.
 At Cochise’s campsite, small groups went off before 
dinner to hike through the area. I stayed behind and cut the 
back of my sneaker off. Although I thought I had “broken 
in” my hiking boots, I had a really bad heel blister.
 One student shared that this was her first time camping 
and she was really surprised by the lack of water and the pit 

latrines as the toilet—welcome to camping! Before dinner, 
the students were sent off to set “traps” to see what is living 
in the area. The traps will be collected, contents examined 
and then re-released in the morning. 
 After dinner, we headed out “road cruising” for 
snakes—Matter has a scientific collector’s permit and is 
allowed to collect specimens for Juniata’s museum. Found 
seven snakes: four dead, three alive. The dead were gath-
ered as possible specimens. Three living rattlesnakes were 
carried to the side of the road so they would not be run 
over.
 Back at the campsite, half the group stayed up as John 
prepared the snakes for preserving and discussed what he 
was doing (similar to embalming). When he got to the 

gopher snake, he realized it was 
not worth preserving, but instead 
dissected it for us. 
 A late-night visit to the pit la-
trines resulted in spotting a “night 
roost” of Pallid bats—nice find!
 Note to self: No water at this 
campsite means hand sanitizer is a 
good idea.

   

DAY 6: SATURDAY, MAY 22
 Trap collection: Only two mice were caught and dis-
cussion ensued. Some students went off for hikes prior to 
a hike along Cochise’s Stronghold nature trial where more 
lizards were hunted and snagged by the dental floss lassos. 
Never thought I’d ever be out hunting snakes and lizards, 
much less eventually becoming pretty good at spotting 
them.
 First big injury: Steve Knickel ’11 took a face plant off 
some boulders and sprained or broke his finger and had a 
slew of cacti needles that needed to be removed.
 Back on the road again—to Sonora Desert. We tour the 
Sonora Desert Museum—and a quick check on “Phyllis” to 
figure out the exact directions for La Fuerta—the Mexican 
restaurant selected for a group dinner.

DAY 7: SUNDAY, MAY 23
 A lizard and snake hunt commenced at 6:30 a.m. 
before it got too hot in this desert environment. When we 
returned for our breakfast, we were delighted to find two 
scorpions hiding under the picnic table. More excitement 
ensued when the students spotted a western diamond 
back rattlesnake. And even more excitement when Colin 

“ONE STUDENT SHARED THAT THIS 
WAS HER FIRST TIME CAMPING AND 
SHE WAS REALLY SURPRISED BY THE 

LACK OF WATER AND THE PIT 
LATRINES AS THE TOILET—

WELCOME TO CAMPING!”
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 So, what would take five professors, one teaching assis-
tant and 36 undergraduates across 6,000 miles, and through 
13 states, over 17 days? The Remote Field Course of course! 
When the opportunity arose to go on a “reconnaissance” mis-
sion to develop educational modules for the RFC experience, 
I jumped.Why would I agree to 14-hour driving days, 11 days 
in tents and 60 hours travel to get back home? Because once 
you experience the beauty of the Southwest, you want to 
share the experience.
 The Remote Field Course (RFC) was developed 12 years 
ago as an interdisciplinary course on the geology, ecology, 
biology and anthropology of the Southwest. It has changed 
over time to also include physics and psychology, but the key 
aspect is the enthusiasm of the professors. 
 Students are introduced to the various modules during 
IC 206 (the classroom portion offered in the spring semes-
ter) and have to choose their modules before going because, 
although we have some common experiences, the majority of 
the time is spent on smaller modules with one professor and 
a small group of students. Each faculty member creates three 

modules, and students must choose which modules to follow 
among geology, biology, physics or psychology. 
So what was it like?
 Behind-the-scenes prep starts many months before. 
Susan LaVere ’90, administrative assistant, begins the process 
of hotel and campsite reservations. Student papers are writ-
ten, books are read and a lot of discussion occurs. All of this 
appears to go flawlessly thanks to years of experience from 
people other than me.

DAY 1: MONDAY, MAY 17 
 Due to a group photo opportunity, we didn’t leave until 
7:06 a.m. Twenty-two miles into the trip: “Are we there yet?” 
We started some drive-time games. Some vans played Li-
cense Plate and the Alphabet Game, others played music, but 
mostly the students slept. Stopped in Illinois for the night.

DAY 2: TUESDAY, MAY 18
 We pulled out right on schedule at 7:15. This morning’s 
activity: counting the number of dead roadside armadillos. 
Biologist John Matter explained the migratory behaviors that 

Ita pos nim hicaescia nusdae pel ipsa nus et apelectur, ute labo. Nam voluptae. Ebis. 

WAY OUT WEST 
BY KATHY JONES, ASSOCIATE PROFESSOR OF EDUCATION

PHOTOGRAPHY BY EDWARD SINNES ’12
Seeing the Southwest on Four Classes a Day

have changed over time as humans occupy armadillo-pop-
ulated areas. We decided to count the number of armadillos 
versus other road kill, but stopped counting at 8:54 a.m. 
when we reached 50 armadillos to 25 “other” road kill. We 
also learned the reproductive biology of the armadillo, but if 
you want that information, you’ll have to come 
on the trip.
 At 4:15 p.m. we entered Texas. 
The students have named my GPS “Phyllis.”
 Note for faculty: there are intentional speed traps set up 
on Texas Rt. W 182. “Phyllis” was not aware of these speed 
traps, nor was the “rookie” professor—lesson learned. Notice 
was posted on Facebook before ticket was signed.

DAY 3: WEDNESDAY, MAY 19
 We left the hotel at 8:02 a.m. with a request from geolo-
gist Larry Mutti that “everyone breathe deeply”—the smell of 
petroleum means “money.” First stop—Carlsbad Caverns.
 Back on the road toward our first campsite. Here’s some 
elevation climbs and drops: 5:05 p.m., 8160 feet; 5:07 p.m., 
8,650 feet; 5:22 p.m., 6,750 feet; 5:36 p.m., 4,840 feet. Roller-
coaster driving.

 We set up at our campsite at Oliver Lee State Park—note 
as we enter: “showers are not operating.” Rapidly back on 
the road to White Sands National Monument. White Sands 
is named for gypsum sand dunes that move with the wind—
snowplows clear the roads daily. Incredible sights—students 
running and rolling down the dunes.

DAY 4: THURSDAY, MAY 20
 Each group is going off in a different directions for the 
next three days. 
 Jim Borgardt, professor of physics: Nuclear power and 
history of the atom bomb in the area.
 Dave Widman, associate professor of psychology: Area 
51, renowned for rumors of alien landings, and false memo-
ries. Geologist Larry Mutti: Mining in the area.
 Biologist John Matter: Snake and lizard research in the 
Chiricahua desert. I’m following John on this module. He 
warned that we would be leaving New Mexico traveling on 
“rocky” roads (He was not kidding!).
 First stop—Wal-Mart parking lot to repair the trailer 
lights. Not successful, but we tried, and miraculously, the 
bumpy roads made them work (part of the time). Larry rode 

Principles of Digital Media
IM110, 3 Credits

Project: 
Publication Design, InDesign

Objectives:
Use InDesign to create a multipage 
document. This program merges 
content traditionally created in  
vectors (Illustrator) and pixels  
(Photoshop) into one multi-page  
document. We will work with  
professional photos and writing from 
the Juniata Marketing Department to 
complete a 2-3 spread publication 
design. Marketing will attend our final 
critique to preview your work and  
give feedback. 

Giana Picozzi, Fall 2017
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“The interdisciplinary and intellectually challenging courses at Juniata fostered an awareness of the larger world in me and 
pointed me towards opportunities that I might not otherwise have considered,” Ferrante says. And Ferrante isn’t the only one 
to learn the basics of teaching while living abroad.
 Carol Peters, Director of College Writing Seminar and the College Writing Lab at Juniata, also advises students based on 
her experience in the edenic Republic of Seychelles, where she regularly plucked fresh papayas for breakfast and learned to 
scuba dive and ride a motorcycle.  
 “I taught English to 35 middle school-age kids. Some couldn’t speak or read English; others were ready to read Robinson 
Crusoe,” says Peters. “Kids were all at different levels. I realized how much I loved teaching—even without air conditioning. 
From my personal experience, if you can have a positive impact on one person or in one school or community, you’ve made a 
difference.” 
  Today, students like Angela Tribus ’09, who is headed to Costa Rica to work as an ESL teacher and trainer, are also mix-
ing papayas with pedagogy. 
 “I’m hoping first and foremost to improve my students’ English, but I also want to help them design and implement pro-
grams that will be effective in their own communities, to help them develop skills they will need to create their own opportu-
nities,” Tribus says. “Establishing ESL programs and helping domestic teachers to develop their own language and pedagogical 
skills will go a long way towards helping Costa Ricans to support industry and, in turn, their own families and communities.”
 Many Juniata alumni hope their service will extend beyond the classroom. In addition to Tyler and Tribus, recent Peace 
Corps recruits include Geneva White ’10, who is currently teaching secondary school physics in Tanzania, Bethany Weymer 
’08, who is headed to Macedonia to work as a Youth Development Volunteer, and Scott Sloat ’10, who most recently interned 
at the Carnegie Council in New York City and was recently reassigned to the Dominican Republic to work on community 
environmental development after his appointment in Guinea, Africa was cancelled due to political instability.
 “I understand that as a 23-year-old college graduate, there is only so much that I can contribute in terms of development,” 
Sloat says. “What I think is equally important is the idea of building bridges, which is specifically laid out in the Peace Corps’ 
mission statement. I would like to show the people of Guinea who Americans really are. In the post-9/11 world, mutual un-
derstanding seems more important than ever before.” 
 Sloat’s perspective isn’t unusual. According to a few of their professors, Juniata alumni are well-prepared to handle both 
the cultural and functional challenges of serving in the Peace Corps. “Juniata students have a very good sense of self and a 
sense of service,” Jones says. “They’re looking for something to be able to offer. They have a good sense of respecting other 
cultures.”
 “At small schools like Juniata, students have a sense of personal power,” Peters agrees. “If you’re interested in something, 
you can make that happen. Students know, ‘I have the power as an individual to make that happen.’ And so, they go into the 
world and do that.” 
 As the service learning inherent throughout the Juniata curriculum grows—thanks to additions like The Gambia study 
abroad experience, credits awarded for extensive community service, Day of Service and more—the number of Juniata alumni 
in the Peace Corps will likely continue to increase. Juniata alumni—young and old—are creating a Peace Corps service legacy, 
learning from those alumni who’ve gone into foreign service before them, even as they share, use and re-articulate Juniata’s 
strengths. 
 After his Peace Corps service, Ferrante taught for a decade, a career that was both inspired by and inspirational to others’ 
interest in the Peace Corps. Following his service, he worked at Florida International University as coordinator for a program 
that recruited returned Peace Corps volunteers to teach in Miami-Dade County Public Schools. 
 Some alumni have even entered lifetime commitments related to their Peace Corps experience. When John G. Stauffer 
’66 set out to teach chemistry in Ethopia in 1966, he had no idea that an ongoing friendship with a former seventh grade Er-
itrean student would lead to the publication of a Tigrinya-English picture dictionary, a college scholarship for 35 students to 
study medical professions in Addis Ababa and the resettlement of more than 6,000 Eritrean refugees in the U.S. 
 The impact on Stauffer and his fellow “American Team for Displaced Eritreans” is incontestable, but Stauffer also brought 
Eritreans, Peace Corp volunteers and others together on Juniata’s campus for a seminar called “Eritrea:  Hope for a Nation and 
A People in Trouble” on April 27, 2009. 
 Stauffer’s story—one of the first of Juniata’s Peace Corps experiences—reveals a trend common among many alumni who 
serve in the Peace Corp: Juniata’s Peace Corps volunteers take on not only the responsibility of being global citizens but also 
of being agents of international social change. And alumni aren’t vacationing from service any time soon.
 Now working at a yarn studio in Maryland, Rachel Rebert ’94, who taught biology and chemistry at the middle and high 
school levels in Central African Republic and Cameroon from 1995-1998, is a good example that no matter what field you en-
ter, your Juniata and Peace Corps experiences will never leave you. In fact, your service might just spur you on to lead future 
social change efforts throughout your life.
 

“I imagine I will sign up again for another tour some time in the future,” Rebert says. “I want to get involved in projects that 
incorporate environmental sustainability. Or I could see working with women to run small businesses. On the other hand, 
I could see getting involved with the strengthening of a community through establishing a basic standard of living for that 
community. The possibilities are endless.”
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Scribbling some inspirational notes in a small steno pad, 
Kaj Gass ’08 bounces up and down on the passenger side of 
an old pickup. After he finishes his daily 200-mile journey, 
gives a rousing speech about how kids are the future and a 
lecture on pediatric treatments, he’ll finally be able to return 
to his apartment—if it weren’t for the flooded river ahead.
 “I’ve never seen that river before,” Gass’s driver says. 
This reaction is just one more illustration of how different 
Gass’s job is from the kind of nine-to-five employment a 
recent grad typically undertakes. 
 Gass and his colleagues are heading towards the border 
of Nigeria. Benin, the country in which they serve the Peace 
Corps, is experiencing unprecedented flooding, and Gass 
notes that being on the road is a little too much like being a 
stereotypical aid worker in the movies. He experiences every 
roadblock that foreign countries, for lack of infrastructure, 
all too often offer.
 Juniata alumni have been undertaking foreign service in 
solid numbers for years. But a recent increase in the popu-
larity of Peace Corps volunteerism has alumni marveling at 
where liberal arts—from tutoring calculus to studying enth-
nographies—can lead. Juniata alumni are currently serving in 
the Peace Corps in Macedonia, Costa Rica and across Africa. 
At least 13 Juniata alumni have undertaken Peace Corps 
service in the past five years, a great increase from the first 
45 years of the Corps’ existence when a total of nine alumni 
reported their volunteerism to Juniata. 
 Gass is one of Juniata’s most recent volunteers. In Parak-
ou, Benin’s capital, he’s using his recent master’s degree in 
public health from the University of Pittsburgh working for 
an agency of USAID training health workers techniques to 

reduce mortality in children under five. Like Albert Sch-
weitzer, Gass believes that treating the poorest people in the 
world is his responsibility. But his service—like that of many 
Corps volunteers—also is preparing him for his post-Peace 
Corps life.
 “The requirements for working at an international 
health organization are at least two years of out-of-country 
service as well as proficiency in a second language,” Gass says 
of his goal of working in public health. And while he’s gain-
ing the experience necessary for future endeavors, the recent 
graduate is embodying the first goal of the Peace Corps: “To 
help the people of interested countries and areas in meeting 
their needs for trained men and women.”
 The idea of the Peace Corps was first introduced by 
then-Senator John F. Kennedy at a presidential campaign 
rally at the University of Michigan, where students were 
challenged to “serve their country in the cause of peace by 
living and working in developing countries.” On March 1, 
1961, President Kennedy signed an executive order establish-
ing the Peace Corps to promote peace and friendship around 
the world. In nearly 50 years of existence, more than 200,000 
Americans have served in the Peace Corps in 139 countries 
through 27-month commitments. Today, 7,671 volunteers 
are serving in 77 countries in a vast array of programs.
 Although his experience has been inspiring, Gass finds 
putting his ideas into action can be frustrating. “I do want 
to stress to people that the cultural differences can be hard 
to handle. You have to be ready to see things you’ve never 
wanted to see, such as rough treatment of animals and chil-
dren. Also, if someone forgets your name they just call you 
‘Le blanc,’ or ‘white guy,’” Gass says.  
                                                                                              

Still, in learning these lessons Gass embodies the remaining 
two goals of the Peace Corps: “To help promote a better 
understanding of Americans on the part of the peoples 
served. And, to help promote a better understanding of other 
peoples on the part of Americans.” 
 Gass’s accommodations for his journey—an apartment in 
Benin’s capital—include a doorbell, ceiling fan and Internet 
access in his apartment. He even uses Google’s G-chat to 
keep in touch with friends in the U.S., but some Peace Corps 
volunteers have had decidedly less plush accommodations.
 Juniata education professor Kathy Jones, who steers 
many students toward service, and a Peace Corps volunteer 
from 1985-87 in Tanzania, had to learn some fancy maneu-
vering during her service.  She gunned her motorcycle to 
escape a dog that was foaming at the mouth, endured three 
bouts of malaria, and learned her nephew had been born nine 
weeks after the letter was mailed to announce his birth (she 
learned his name 13 weeks after that). When advising, she 
tells every student who comes to her for Peace Corps guid-
ance each and every trying episode. 
 “My stories will either scare them off or strengthen 
their conviction,” Jones says. “My experience was extremely 
difficult, but it was the best experience of my life. People say, 
‘That was so good of you.’ But I took so much more away 
than what I gave.”
 The more recent volunteerism of Brenda Tyler ’10, of 
La Puente, Calif., echoes Jones’ experience. Since she’s been 
in Burkina Faso, Tyler has endured the stomach-flu-like side 
effects of anti-malaria medication, evacuation (along with 
other volunteers and training staff) from her training site, 
and has moved host families three times. “Its hot, and humid. 
I get so much attention because I’m a westerner (even though 
I’m not white). I eat rice and sauce everyday. I live in a small 
two-room house with two windows, a door, and a tin roof. 

Just like everyone else in my village, I have no running water 
or electricity. And yet I am still having a great time,” Tyler 
writes via e-mail. 
  Tyler is operating a girls’ education program, teaching 
effective communication techniques, and tutoring girls with 
their schoolwork. Since her service began in June, she has 
also started a girls’ soccer team, operated a theatre program 
and taught sessions on good hygiene and the dangers of HIV/
AIDS and malnutrition. 
 Tyler’s motivation is more than the increasingly tight 
American job market, a theme common among Juniata alum-
ni now serving.
 “I have always had a strong passion for helping oth-
er people. While I was at Juniata, I helped coordinate and 
attended numerous Alternative Spring Break trips around 
the world,” says Chloe Pott ’10, who has just begun the Peace 
Corps application process. “I hope that in serving I will not 
only find inner satisfaction, but help a community that truly 
needs it.”
Many Juniata alumni cite the community-focused Juniata 
programs on undergraduate service-learning as their inspi-
ration for joining the Peace Corps. But that’s not all. Study 
abroad experiences in Mexico, China, Ecuador, France and 
New Zealand and courses on social change, intercultural 
communication, international politics, peace and conflict 
studies, and French language and culture are all experiences 
alumni have cited as their motivation to serve.  Some also 
add that working as CWS lab assistants, calculus tutors and 
Habitat for Humanity club members prepared them well for 
Peace Corp volunteerism. 
 Juniata’s liberal arts ethic was also central to the Peace 
Corps mission for Farley Ferrante ’88, who taught secondary 
science and math at a rural high school in Fiji from 1988-
1992.
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CORPS VALUES 
Service Beyond Boundaries Lure 
Juniatians to Peace Corps  

By Genna Welsh Kasun ’06 

Principles of Digital Media
IM110, 3 Credits

Project: 
Publication Design, InDesign

Objectives:
Use InDesign to create a multipage 
document. This program merges 
content traditionally created in  
vectors (Illustrator) and pixels  
(Photoshop) into one multi-page  
document. We will work with  
professional photos and writing from 
the Juniata Marketing Department to 
complete a 2-3 spread publication 
design. Marketing will attend our final 
critique to preview your work and  
give feedback. 

Sayida Rabiou Yari, Fall 2017
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Project: Fall 2017 
Community Design Project, Brand

Client:  
Huntingdon Community Center 
www.huntcommunitycenter.org

Objective:
Develop new branding that can be 
used with an icon, with a tagline, or 
with name alone. Consider iterations 
that include imagery of sports and 
academic nature. Design the new 
branding to work well in small format 
on a business card or in large one 
color format on the side of a billboard 
or large exterior digital sign. Create 
a color palette to be used with the 
branding, print, and web materials. 

SOCCER

FALL REGISTRATION:
May 22nd & 23rd 6-8 p.m. at the  

Huntingdon Community Center
310 Fifth Street, P.O. Box 424 

Huntingdon, PA 16652

REGISTRATION FEES:
1st Child: $38.00 

2nd Child: $58.00
3rd or More: $63.00 

AT DETWILER MEMORIAL FIELD // August - October

outdoor fall youth

*Parents are expected to volunteer at least once during the season

WWW.HUNTCOMMUNITYCENTER.ORG

SOCCER

FALL REGISTRATION:
May 22nd & 23rd 6-8 p.m. at the  

Huntingdon Community Center
310 Fifth Street, P.O. Box 424 

Huntingdon, PA 16652

REGISTRATION FEES:
1st Child: $38.00 

2nd Child: $58.00
3rd or More: $63.00 

AT DETWILER MEMORIAL FIELD // August - October

outdoor fall youth

*Parents are expected to volunteer at least once during the season

WWW.HUNTCOMMUNITYCENTER.ORG

SOCCER

FALL REGISTRATION:
May 22nd & 23rd 6-8 p.m. at the  

Huntingdon Community Center
310 Fifth Street, P.O. Box 424 

Huntingdon, PA 16652

REGISTRATION FEES:
1st Child: $38.00 

2nd Child: $58.00
3rd or More: $63.00 

AT DETWILER MEMORIAL FIELD // August - October

outdoor fall youth

*Parents are expected to volunteer at least once during the season

WWW.HUNTCOMMUNITYCENTER.ORG

“Working with a client was a unique 
experience, and taught me how 
much harder it is to work for real 

client rather than for your professor. 
I learned that even if your work  
is considered great by design  

standards, the client may not like 
it or may have different ideas. It is 
up to you as a designer to come 
up with work that meets funda-
mental design standards while 
pleasing your client. Although I 

mostly worked on the logo, it was 
a much harder job than expected. 
I had over twenty redesigns and 

alterations based on all the clients’ 
requests, my peers’ suggestions, 

and the professor’s guidance.”   

Paul Alicea, Student

Before:

Logo

Logo with tagline

Logo with icon and tagline

RGB/CMYK

RGB: 47/190/197 
CMYK: 68/0/26/0 CMYK: 79/33/53/10 CMYK: 54/4/99/0 CMYK: 37/82/15/0 CMYK: 0/58/99/0 CMYK: 91/71/43/33 CMYK: 52/43/41/71 

RGB: 52/127/121 RGB: 132/189/66 RGB: 168/79/140 RGB: 245/133/33 RGB: 35/63/88 RGB: 128/129/132 

https://www.huntcommunitycenter.org/
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Project: Fall 2017 
Community Design Project, Print

Client:  
Huntingdon Community Center 
www.huntcommunitycenter.org

Objective:
Design web print materials that 
utilize images of existing spaces and 
equipment for promotional posters 
and flyers. Create language for the 
posters that is transferable year to 
year. Export the posters as PDF  
documents for client to make  
updates in Acrobat Pro.

“From this project, I can see that 
group work doesn’t have to be one 
person doing one specific thing, it 
can be using everyone’s talents to 

get a great outcome. We all worked 
in different areas that we felt we did 

best, and not everyone stayed in 
one group. I have learned a lot from 
this project as far as working with 
clients. This was my first experi-

ence working directly with a client, 
and I’ve learned that just because 
you can deliver some really unique 
and creative work, doesn’t mean 

they’ll like it or even be able to use 
it. A good example of this is the 

logo, and how we created what we 
thought was a really good logo, but 
they wanted something with HCC 
on it because that’s how they’re 

known in the community. After this 
project I can definitely see myself 

thinking more about how the client 
is going to look at my work, rather 

than how I look at my work.”   

Cassie Dunn, Student

Before:

https://www.huntcommunitycenter.org/
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Project: Fall 2017 
Community Design Project, Web

Client:  
Huntingdon Community Center 
www.huntcommunitycenter.org

Objective:
Design web materials for low budget 
community based client with minimal 
technical experience. Make updates 
to existing Weebly website with a 
new responsive theme. Combine 
online payment options used for 
donations with online registration  
options for athletic programs.  
Simplify about, programs, facilities, 
donations, volunteers, and contact 
pages with current information.  
Remove information that is no  
longer relevant or useful on the site.   

“One important thing I learned from 
this experience is to consider the 
resources and capabilities of the 
client when developing creative 
services for them. In deciding 

what features the site should have, 
we had to consider whether the 

HCC would have the resources to 
continue managing that feature. 

Though we ultimately determined 
(after consulting the HCC) that they 
would be capable of managing the 

services we were thinking about 
(online donations, registration,  

social media management), it’s bet-
ter to ask what the client is capable 
of managing before just implanting 
something they have no use for.”  

 
Chris Peterson, Student

Before:

https://www.huntcommunitycenter.org/
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FISHER STROUD
Video Producer & Illustrator

fhs6@me.com (301)-980-5059

EDUCATIONP R O F I L E

E X P E R I E N C ES K I L L S

2005
2016

2016
2020

VO L U N T E E R

Bachelor of Arts
Juniata College

Juniata College
Video Production Team

2017

2016

National Association of Realtors
Web Content Strategy Intern

Meals on Wheels
Volunteer

2009

Photoshop

Illustrator

Premiere

After Effects

Audition
Worked as a Web Content Strategy Intern for REALTOR.org of 
the National Association of REALTORS®, and worked in a team 
with 3 other interns.  Gained experience and knowledge in 
Wordpress, Drupal, and Excel.

Collaborated with Juniata professors, students, and clubs on promo-
tional and informational video projects. Edited videos with Adobe 
Premiere Pro and Audition in a variety of tones and styles.  

A creative-minded college 
student with a particular in-
terest in video production and 
illustration. Eager to learn 
and eager to please, I hope to 
find a career in multimedia 
production. 

Prepared and delivered hot and cold meals to seniors. Responsibili-
ties included operating in a team, preparing food on time, interacting 
with clients in a pleasant manner, keeping the kitchen clean and 
ready for the next shift.

Junior Counselor 
St. Alban’s Episcopal Parish

2011 Responsibilities included supervision of children, keeping the place 
clean, providing counselors with whatever they needed and making 
sure planned events happened on time and according to plan.

High School Diploma
Homeschooled

Huntingdon, PA

Washington, D.C

I N F O

Illescia nditaepedi offic torecero 
conest odit, voloreperunt lam, 
ipsae cus estis etus num alibus 
re quae ium estrum quis nobist 
aut aut pos mi, te lam harumque 
maximus aut volupit experios 
volupta mentis a velibus totate 
nat.
Dolo et unt aut id mo et lab im 
audaese minus, sequae con cum 
sin non re, temquid erundus res-
simpos aut alit et eumquiae

Fisher Stroud, Designed Resume, Fall 2017

Integrated Media Arts Lab I 
IM275, 2 Credits

Project: 
Personal Identity/Branding Project

Objective:
Evaluate your print and online  
professional presence. Design a 
resume in InDesign in addition to a 
basic Word .doc resume for  
internship and job applications.  
Consider creating a website or a  
PDF portfolio to continue  
documenting your work. Draft a 
Vision and Mission Statement to 
include on your branded materials. 

Vision Statement
To tell stories through many unique 
and creative visual avenues.

Mission Statement
A creative minded soul with a  
particular interest in illustration  
and video production. I wish to  
pursue a career in multimedia 
production, telling stories across 
mediums that won’t be forgotten. 

Fisher Stroud
Video Producer & Illustrator

(301)-980-5059
fhs6@me.com

Profile

Education

Employment

A creative-minded college student with a particular interest in video production and illus-
tration. Eager to learn and eager to please, I hope to find a career in multimedia production.

• Homeschooled, Washington, D.C -- High School Graduate, 2016
• Juniata College, Huntingdon, PA -- Integrated Media Arts, Bachelor of Arts, 2020

• Video Production Team Student Assistant, Juniata College; Huntingdon, PA - 2017        
I meet and collaborate with Juniata professors, students, and clubs on promotional and infor-
mational video projects, using Adobe Premiere Pro and Audition to create various moods and 
styles.

• Web Content Strategy Intern, National Association of Realtors; Washington, D.C—2016  
Collaborated with 3 other interns in maintaining over 15 blogs under REALTOR.org of 
the National Association of REALTORS®. Gained experience and knowledge in Wordpress, 
Drupal, and Excel.

• Video Production Assistant, Quatrefoil Associates; Laurel, MD– 2013      
Oversaw and coordinated video cast and crew on shoot. Supervised and managed equipment 
for the entire shoot day. 

Volunteer

• Community Design Project, Juniata College; Huntingdon, PA  — 2017    
Participated in a team with fellow classmates to discuss and select a topic to create deliv-
erables for a “problem” that a Community Partner was experiencing. Collaborated in the 
Video/Photo team to create several short videos to promote the Huntingdon Community 
Center, using video equipment and Adobe Premiere.

• Junior Counselor at Bible Camp, St. Albans Episcopal Church; Washington, D.C – 2012 
Managed a safe and positive camp environment for 20+ children for 3 weeks. Collaborat-
ed with fellow counselors to provide activities for campers.

Skills

• Adobe Photoshop
• Adobe Illustrator
• Adobe Premiere 
• Adobe Audition
• Adobe After Effects
• Adobe InDesign 

• Canon XA35
• Panasonic AG-DVX200 4K
• Canon Rebel T6i DSLR
• Rode Shotgun and boom mics
• Lavalier mics
• 3-point lighting equipment

Software Technical

Fisher Stroud, Word Resume

https://www.huntcommunitycenter.org/
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PAUL ALICEA
linkedin.com/in/paul-aliceapaul-alicea.tumblr.com

aliceapa111@gmail.com

Education

Work Experience

Volunteer & Civic EngagementSkills

Honors
Juniata College 
Bachelors in Integrated Media Arts

East Stroudsburg High School North
Official High School Diploma

Graphic Designer
Juniata College Marketing Department

Huntingdon, PA

g  Upward Bound 
 S.T.A.R Award
g Upward Bound 
 Residential Life 
 Award
g  Toastmasters 
  International Youth  
  Leadership Completion  
	 	Certificate
g   East Stroudsburg 
       Mady's Angels Art 
      Scholarship

2016 - 2017

2016 - 2020

2012 - 2016

Fall 2017

2014 - 2016

2014 - 2016

2014 - 2016

Community Design Project
Redesigned branding for the Huntingdon 

Community Center. Worked in the print and 

design team, redesigning their logo and 

assisting with branding styles and colors.

Red Cross Blood Drive
Volunteered once per year. Assisted in the 

registration process and food canteen for 

donors. Participated as a “walker” by helping 

donors walk to the canteen, insuring their safety.

Salvation Army
Volunteered once per year. Organized and 

packaged meals, brought in and organized 

toys, and assisted customers at the store.

Relay for Life (Fundraising)
Raised money through several hosted events 

and candy sales throughout the school. 

Participated in the event as well.

Unity
Construct 2
Java Programming
C# Programming
Adobe Indesign
Adobe Photoshop
Adobe Illustrator
Adobe Premiere
Sony Vegas Pro
Clip Studio Paint
Blender

Flexible
Patient
Reliable
Respectful
Cooperative
User-focused

g

g

g

g

g

g

Paul Alicea, Designed Resume, Fall 2017

Paul Alicea, Word Resume

Paul Anthony Alicea 
180 Kensington Drive Bushkill, PA 18324 
 
T: 732-804-9427 (Cell) 
E: aliceapa111@gmail.com - alicepa16@juniata.edu  
 

Objective To seek an on-campus job in hopes to gain experience as well as earn money to 
help me pull through college expenses. 

Summary An East Stroudsburg high school North graduate, Upward Bound Alumni, and 
current student at Juniata College. Participated in many volunteer opportunities as 
an Upward Bound student, a Key Club member, and as Lion’s Club President. 
Learned most my public speaking skills through Toastmasters International. 
Currently going to college for a bachelor in Integrated Media Arts. Spend my free 
time drawing and learning how to program games. 

Work Experience Graphic Designer 
Juniata College Marketing Department 
Huntingdon, PA 
2016- 

Working during the Juniata College academic years. Designed materials used by 
the marketing department for promotional events inside and outside of the Juniata 
campus. Designed calendars, brochures, social media images, posters, and other 
various designs for printing purposes. Attended meetings with other members of 
the team to discuss and collaborate on ideas for photography and rebranding. 
Made use of the Adobe Suite. 

Volunteer Experience Community Design Project 
2017-2017 

Joining together Juniata College and the Huntingdon Community Center, us 
students were asked to redesign their branding based on the client’s requests. I 
specifically worked in the print and design team, redesigning their logo and 
assisting with branding styles and colors. 
 
Red Cross Blood Drive 
2014-2016 

Volunteered once per year. Assisted in the registration process and food canteen 
for donors. Participated as a “walker” by helping donors walk to the canteen, 
insuring their safety. 
 
Salvation Army 
2014-2016 

Volunteered once per year. Organized and packaged meals, brought in and 
organized toys, and assisted customers at the store. 
 

Integrated Media Arts Lab I 
IM275, 2 Credits

Project: 
Personal Identity/Branding Project

Objective:
Evaluate your print and online  
professional presence. Design a 
resume in InDesign in addition to a 
basic Word .doc resume for  
internship and job applications.  
Consider creating a website or a  
PDF portfolio to continue  
documenting your work. Draft a 
Vision and Mission Statement to 
include on your branded materials. 

Vision Statement
To design rewarding user  
experiences that please and  
inspire my audience.

Mission Statement
As a creative, I seek problems to 
provide inventive solutions to. I plan 
to be a valuable team player and 
contribute as much as I can. I hope 
to deliver unique ideas through my 
creative works, and inspire others 
as I do so. My fellow designers, 
organization, audience will be in my 
thoughts as I make decisions for  
my mission.

https://www.huntcommunitycenter.org/
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Sarah Melgar
Design Illustrator

Online
https://www.linkedin.com

Mobile Number
(269)548-5159

Email Address
Sarah.o.melgar@gmail.com

CONTACT

EDUCATION
2015-2019      B.A Integrated Media Arts & Business

Studying the different forms of 
creativity in graphic design, Illustration, 
drawing, painting, photography, and 
ceramics. As well as the business behind 
working in and building and work place.

EXPERIENCE

Aug 2017-    Standing Stone Coffee Company
Current        Barista

Take customers orders and manage 
cash register. Restock and prepare food 
and drinks for customers. 
              

Mar 2017-    Sodexo Catering
Current        Caterer

Serve and clear plates for guests. 
Carefully clean fine dinnerware for spe-
cial events. Pour and serve alcoholic 
beverages.  

June 2016-  Global Clinical Connections
Current        Intern

Create graphic design images for 
company’s brochure, wine label, and 
advertisement.                                                                            

PERSONAL STATEMENT
“Being able to develop my ideas in 
a creative and imaginative fashion 
has always been a monumental 
part of my life. I am motivated by 
the desire to create meaningful 
work by embodying others sto-
ries through photography and 
hand rendered images with digital 
elements. I strive to create imagery 
that makes viewers experience a 
range of emotions and cause them 
think about their place, and impact 
on this world”

TECHNICAL SKILLS
Indesign

Illustrator

Photoshop

Lightroom

ATTRIBUTES
• Hardworking
• Compassionate
• Proactive
• Positive
• Imaginative

• deadline driven
• Organized
• Dependable
• Devoted
• Ambitious

Sarah	  Melgar	  
	  
Personal	  Statement:	  
To	  seek	  an	  on-‐campus	  job	  in	  hopes	  to	  gain	  experience	  as	  well	  as	  earn	  money	  to	  help	  me	  
pull	  through	  college	  expenses.	  

Education:	  
	  
Experience:	  	  
An	  East	  Stroudsburg	  high	  school	  North	  graduate,	  Upward	  Bound	  Alumni,	  and	  current	  
student	  at	  Juniata	  College.	  Participated	  in	  many	  volunteer	  opportunities	  as	  an	  Upward	  
Bound	  student,	  a	  Key	  Club	  member,	  and	  as	  Lion’s	  Club	  President.	  Learned	  most	  my	  
public	  speaking	  skills	  through	  Toastmasters	  International.	  Currently	  going	  to	  college	  for	  
a	  bachelor	  in	  Integrated	  Media	  Arts.	  Spend	  my	  free	  time	  drawing	  and	  learning	  how	  to	  
program	  games.	  

Graphic	  Designer	  
Juniata	  College	  Marketing	  Department	  
Huntingdon,	  PA	  
2016-‐	  
Working	  during	  the	  Juniata	  College	  academic	  years.	  Designed	  materials	  used	  by	  the	  
marketing	  department	  for	  promotional	  events	  inside	  and	  outside	  of	  the	  Juniata	  campus.	  
Designed	  calendars,	  brochures,	  social	  media	  images,	  posters,	  and	  other	  various	  designs	  
for	  printing	  purposes.	  Attended	  meetings	  with	  other	  members	  of	  the	  team	  to	  discuss	  and	  
collaborate	  on	  ideas	  for	  photography	  and	  rebranding.	  Made	  use	  of	  the	  Adobe	  Suite.	  

	  
Attributes	  
Working	  during	  the	  Juniata	  College	  academic	  years.	  Designed	  materials	  used	  by	  the	  
marketing	  department	  for	  promotional	  events	  inside	  and	  outside	  of	  the	  Juniata	  
campus.	  Designed	  calendars,	  brochures,	  social	  media	  images,	  posters,	  and	  other	  
various	  designs	  for	  printing	  purposes.	  Attended	  meetings	  with	  other	  members	  of	  
the	  team	  to	  discuss	  and	  collaborate	  on	  ideas	  for	  photography	  and	  rebranding	  

Integrated Media Arts Lab I 
IM275, 2 Credits

Project: 
Personal Identity/Branding Project

Objective:
Evaluate your print and online  
professional presence. Design a 
resume in InDesign in addition to a 
basic Word .doc resume for  
internship and job applications.  
Consider creating a website or a  
PDF portfolio to continue  
documenting your work. Draft a 
Vision and Mission Statement to 
include on your branded materials. 

Vision Statement
Striving to create work that  
empowers others by telling a story 
through photography and hand  
illustrations with digital elements.

Mission Statement 
Being able to develop my ideas in 
a creative and imaginative fashion 
has always been a monumental part 
of my life. I am motivated by the 
desire to create meaningful work by 
embodying others stories through 
photography and hand rendered 
images with digital elements. I strive 
to create imagery that makes viewers 
experience a range of emotions and 
cause them think about their place 
and impact on this world.

Sarah Melgar, Designed Resume, Fall 2017

Sarah Melgar, Word Resume

https://www.huntcommunitycenter.org/


14Video Production I 
IM360, 3 Credits

Project: 
Digital Storytelling I & II

Objective:
Students will have the opportunity to 
work through multiple stages of video
production in addition to theme de-
velopment. This project will utilize pre
production planning and storyboards 
to create a professional video for a
subject matter of the students 
choice. Students will utilize  
organizational skills to schedule  
interviews, edit their videos, and 
finally showcase their work in a  
professional manner.

Requirements I:
Create a 2-5 minute long video  
that tells a compelling story. 

Requirements II:
Create one video that is 4-8 minute 
in length -OR- create 2 videos with 
related content that are 2-6 minutes 
in length each. 

Cell Phone Addiction by Jenna Miller, Digital Storytelling II, Fall 2017

Digital Me-dia by Colin Powers, Digital Storytelling I, Fall 2017

https://youtu.be/sZJQALQs4Qk
https://youtu.be/xWhjEPG_S78


15Video Production I 
IM360, 3 Credits

Project: 
Film Premiere Night Promotion

Objective:
Assist in preparation, promotion, 
editing and setup for the end of 
semester Film Premiere Night.
Teams included: Print Design, Video 
Editing and compiling, Social Media 
Marketing, Night of Event greeters 
and Popcorn handlers. 

Event Details:
Thursday, December 7th, 2017
Brumbaugh Academic Center 
Alumni Hall 
7:00-8:30pm

Thursday, December 7th
7:00-8:30 p.m.
Brumbaugh Academic Center  

Alumni Hall Auditorium

Integrated Media Arts
Presents

Hosted by the IMA Program    Free Admission    Popcorn Provided 
Student films produced in Video Production I, Integrated Media Arts Lab I,  

and Integrated Media Arts Practicum Spring 2017 – Fall 2017  
under the supervision of Professor Ryan Gibboney, MFA.

Digital Video Production I (IM360)
 IMA Film Premiere Opening Video by Danielle Ochs
 Intro to IM360 Students by Jenna Miller

Source Footage Videos 
 Babies of Apocalypse  (2:21)  by Colin Powers 
 Brothers (1:40)  by Sammie Norden 
 Folgers Coffee (1:03)   by Jenna Miller 
 The Plague (1:26)   by Danielle Ochs 
 Fire Safety (1:57)   by Pete Richardson 
 Emperor Oliver (0:50)  by Nik Iacovelli 

Digital Storytelling I  
 Artwalk Huntingdon (2:04)  by Alex Webb 
 Digital Me-dia (5:19)   by Colin Powers 
 Juniata Field Station (2:05)  by Danielle Ochs 
 Ultimate Frisbee (2:08)  by Cassie Dunn

Kinetic Type Videos
 Glory (1:44)   by Lindsay Scholten
 I Like Me Better (2:00)  by Jenna Miller 
 Walking the Wire (1:12)  by Chelsea Scafuro
 Coffee (2:05)  by Caitlyn Konradt
 New Shoes (1:03)  by Colin Powers 
 
Digital Storytelling II 
 Cell Phone Addiction (3:25) by Jenna Miller  
 Mountain Cookie Recipe (3:28) by Caitlyn Konradt
 Siblingship (4:11)  by Danielle Ochs
 Getting Ready for the Holidays (4:55)  by Cassie Dunn 
 Language in Motion (5:17) by Daniel Chen 
 Insider on Concussions (6:18) by Alex Webb 
 Draw Your Own Path (6:48) by Colin Powers 

IMA Labs (IM275)
 Huntingdon Community Center Ted’s 50th (2:16)   
  Shot by Samekh Resh. Edited by Danielle Ochs  
 Huntingdon Community Center After School Program (2:09)   
  Shot by Sharon Wang, Danielle Chen. Edited by Peter Rankin 
 Huntingdon Community Center Impact (1:11)   
  Shot by Peter Rankin, Danielle Ochs, Samekh Resh,  
  Sharon Wang, Daniel Chen. Edited by Fisher Stroudt  
 

IMA Practicum (IM298)  
Practicum Research Supervised by Ryan Gibboney. Client: Dr Matthew Beaky

 CURCI: A Professor’s Look on Research (1:57)   by Emily Angeline
 CURCI: Biology (1:51)                                            by Emily Angeline
 CURCI: Pre-K and Special Eduction (1:55)   by Emily Angeline

Outro Blooper Reel IM360 Students          by Cassie Dunn

Special Thanks To:
Program Cover, Poster Design, Facebook Banner   by Cassie Dunn 
Editing & Compiling all video files in Premiere   by Sammie Norden
Lower Thirds After Effects: Student Names   by Colin Powers 
Chapter Slide Design    by Danielle Ochs
Final Preview of exported files   by Nik Iacovelli 
Social Media Event Promotion   by Chelsea Scafuro  
Distribution of Posters     by Lindsay Scholten
Event Greeters     Pete Richardson, Samekh Resh, Cassie Dunn 
Popcorn Crew          Daniel Chen, Caitlyn Konradt, Alex Webb 

www.Facebook.com/JuniataIMA

Poster designed by Cassie Dunn, Fall 2017 Fall 2017 event program



16Video Production I 
IM360, 3 Credits

Project: 
Film Premiere Night Promotion

Objective:
Assist in preparation, promotion, 
editing and setup for the end of 
semester Film Premiere Night.
Teams included: Print Design, Video 
Editing and compiling, Social Media 
Marketing, Night of Event greeters 
and Popcorn handlers. 

Event Details:
Thursday, April 28th, 2016
Brumbaugh Academic Center 
Alumni Hall 
6:30-8:00pm

www.Facebook.com/JuniataIMA

Students who assisted in preparing this event:  
Program Cover, Poster Design, Facebook Promo by Doug Smith
IMA Film Premiere Opening Introduction by Megan Myers
Editing: IM360 Student Intro by Haruka Kamegaya
Compiling: IM360 Course Videos by Alex Stoudt
Editing: IM399 Student Intro by Zach Guiciardi
Compiling: IM399 Videos  by Zach Guiciardi

IM360 Roster   
Emily Angeline Katie Brown Karley Christian
Trevor Klune Haruka Kamegaya Chelsea Moser
Doug Smith Ryan Tritsch Nora Chen
Kristin Twardowski

IM399 Roster   
Madison Berrier Zach Guiciardi Kien Le
Alex Stoudt John Tomchick Hope Zhong

IM360 and IM399 courses instructed under the supervision of Ryan Gibboney

 Juniata Intro Bumper  Created by Katie Brown
 Intro to IM360 Students by Haruka Kamegaya

Source Footage Video Exercise 
 Savior (2:03)  by Karley Christain
 Visit Mars! (1:48)  by Doug Smith
 Do you remember (1:25)  by Katie Brown

Kinetic Type Video Exercise 
 How bad do you want it? (2:24)  by Chelsea Moser
 What does it take? (1:19) by Ryan Tritsch
 Can we auto-correct humanity? (1:03) by Nora Chen

Digital Storytelling Video Project  
 Surviving Freshmen Year (2:50) by Doug Smith
 Procrastination (2:58) by Katie Brown
 International Student Struggles (6:00)  by Haruka Kamegaya
 Juniata Field Station (4:00)  by Chelsea Moser
 Feminism (4:33) by Emily Angeline
 NPH Honduras (4:40) by Ryan Tritsch
  One Wild Ride (4:12) by Nora Chen
 I Relay for...  (1:09) by Kristin Twardowski
 Dear Dad (2:11) by Chelsea Moser

Q&A for students from IM360

-------INTERMISSION --------

 Intro to IM399 Students by Zach Guiciardi

Advanced Digital Storytelling Project 
 Promising future (3:14) by John Tomchick
 Juniata Voice (12:50) by Alex Stoudt
 Science In motion (5:00) by Kien Le
 IMA Highlight: Matt Gaynor (3:00) by Madison Berrier
 Stonetown Cafe Commercial (1:00) by Zach Guiciardi
 Lie Awake (3:23) by Kien Le
 Woody’s Bar-B-Q Commercial (0:30)  by Zach Guiciardi
 Why Study IMA  (3:11) by Madison Berrier
 What do you love about Huntingdon (1:33) by John Tomchick
 IMA Highlight: Megan Myers (3:00) by Madison Berrier

Q&A for students from IM399

-------INTERMISSION --------

Evening Premiere:  
 No Experience Needed (9:48)  
          Honors Thesis Video Produced and Directed by Megan Myers

Poster designed by Doug Smith, Spring 2016 Spring 2016 event program



17Video Production I 
IM360, 3 Credits

Project: 
Digital Storytelling I & II

Objective:
Students will have the opportunity to 
work through multiple stages of video
production in addition to theme de-
velopment. This project will utilize pre
production planning and storyboards 
to create a professional video for a
subject matter of the students 
choice. Students will utilize  
organizational skills to schedule  
interviews, edit their videos, and 
finally showcase their work in a  
professional manner.

Requirements I:
Create a 2-5 minute long video  
that tells a compelling story. 

Requirements II:
Create one video that is 4-8 minute 
in length -OR- create 2 videos with 
related content that are 2-6 minutes 
in length each. 

Hands by Morgan Horell, Digital Storytelling II, Fall 2014

Revealed, Being Different by Scarlett Berrones, Digital Storytelling I, Fall 2014

https://youtu.be/MR4Peqh-pIE
https://youtu.be/4m23RM0m4ZY


18Video Production I 
IM360, 3 Credits

Project: 
Film Premiere Night Promotion

Event Details:
Thursday, December 11th, 2014
Neff Lecture Hall  
7:00-8:30pm

DUE BEFOUR
 IMA 360 Film Festival

THURSDAY 
DEC. 11TH
7:00PM 

SHOWTIME
NEFF 
LECTURE HALL
6:30PM DRINKS+SNACKS
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19Video Production II 
IM361, 3 Credits

Project: 
Individually driven video research 

Objective:
Students will have the opportunity to 
work through multiple stages of video
production in addition to theme de-
velopment. This project will utilize pre
production planning and storyboards 
to create a professional video for a
subject matter of the students 
choice. Students will utilize  
organizational skills to schedule  
interviews, edit their videos, and 
finally showcase their work in a  
professional manner.

Swamp Yahd Pilot by John Gage, Spring 2017

Tetrasomia by Matt Gaynor, Spring 2017

https://youtu.be/gd69MSB1CA8
https://youtu.be/qEZDvxYeZXA


20Video Production II 
IM361, 3 Credits

Project: 
Individually driven video research 

Objective:
Students will have the opportunity to 
work through multiple stages of video
production in addition to theme de-
velopment. This project will utilize pre
production planning and storyboards 
to create a professional video for a
subject matter of the students 
choice. Students will utilize  
organizational skills to schedule  
interviews, edit their videos, and 
finally showcase their work in a  
professional manner.

Why Study IMA: Megan Myers by Madison Berrier, Digital Storytelling I, Spring 2016

Science in Motion by Kien Le, Digital Storytelling I, Spring 2016

https://youtu.be/Cc-_muxzGUE
https://youtu.be/dOl_LbXwctY


21Integrated Media Arts Practicum
IM298, 3 Credits

Project: 
Individually driven design research 

Description:
Students in the Integrated Media Arts 
Practicum is a option for students 
who are applying their classroom 
theory from the department 
by working on IMA projects on  
campus or off-campus. Credit hours 
and level (298, 398 or 498) are 
dependent upon the extent of the 
project and will be determined by  
the professor. Available by  
permission only.

Requirements:
Students are required to deliver a 
Project Proposal, Week 5 Check in, 
Midterm Reflection and Updates, 
Week 11 Check in, and a public End 
of Semester Presentation. 

Student Researcher, Fall 2017 
Lindsay Scholten

Client: 
Stone Town Cafe & Gallery 

Deliverables: 
Develop a consistent visual brand for 
the local cafe and gallery space that 
is fitting to the business. Work with 
the owners to identify key priorities 
for branding and visual identity. Take 
new photographs of the space and 
food for updated print and social 
media materials. Consider future print 
materials such as aprons and mugs. 

Before: New hand rendered brand: 

Primary and Secondary Color Palette:

Social media icon:

Updated photography of food:

Future Print materials:



22Integrated Media Arts Practicum
IM298, 3 Credits, Spring 2017

Project: 
Individually driven design research 

Description:
Students in the Integrated Media Arts 
Practicum is a option for students 
who are applying their classroom 
theory from the department 
by working on IMA projects on  
campus or off-campus. Credit hours 
and level (298, 398 or 498) are 
dependent upon the extent of the 
project and will be determined by  
the professor. Available by  
permission only.

Requirements:
Students are required to deliver a 
Project Proposal, Week 5 Check in, 
Midterm Reflection and Updates, 
Week 11 Check in, and a public End 
of Semester Presentation. 

Student Researcher, Spring 2017: 
Emily Angeline

Client: 
Center for Undergraduate Research 
and Creative Inquiry (CURCI)

Deliverables: 
15 interview based videos focused 
on undergraduate research at Juniata 
College. These videos are now being 
used by the Juniata College  
Marketing Department. 

Allison Fletcher  
Faculty perspective of undergraduate 
research at Juniata College. 
by Emily Angeline
01:57 length 

Casey Laphum 
Student perspective of  
undergraduate research in  
Environmental Science at  
Juniata College. 
by Emily Angeline
01:51 length 

Krista Peachy 
Student perspective of  
undergraduate research in the  
Education department at  
Juniata College. 
by Emily Angeline
01:55 length 

https://youtu.be/P4dy2hUn8po
https://youtu.be/nY8PYlqdBI0
https://youtu.be/EnGjocmzKM8

